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You have seen the problems, haven’t you? 

• The church in many places is struggling, not growing, not reaching the lost for Jesus. 

• Mostly urban churches receive members and grow by swelling, at the expense of the rural and urban 
sending churches that are declining. 

• Much mission work is minimally fruitful, failing to reach lost souls and reap God’s generous harvest. 
Dr. Jim Martin, Vice-President at Harding School of Theology, recently interviewed Dr. Evertt Huffard concerning 
the problems he was observing in U.S. churches.  Huffard mentioned three. 

• Lack of inter-congregational networking between church leaders. 

• Lack of a clear unifying mission means the mission is not lived out by the members, leading to 
satisfaction with maintenance and survival. 

         (continued next page) 



• Because the U.S. culture has redefined Christianity and discipleship, U.S. Christians struggle to 
understand what God expects of disciples. “Individualists and consumers don’t make good followers.” In 
other countries, “people are better followers, but leaders either over-function or fail to lead….” 

 
Huffard also mentioned problems related to mission work. 

• U.S. mobility has fed transfer growth so that churches develop and depend on attractional models with 
programs and ministries to drive growth. 

• In contrast, mission works grow best through intentional disciple making and leader development. 

• The resources and the giving culture, “collection plate economy,” of the U.S. churches does not exist in 
other nations, so that a dependency is created through the generosity of U.S. churches. 

 
You can read Huffard’s responses in the above copy of the interview.  
Here is a link to the HST publication, The Bridge, in which the interview appeared-- 

 https://hst.edu/wp-content/uploads/2020/04/TheBridge_Q2_Spring_2020_v7.pdf 
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